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Awards - more than 160 total

6 - New York Festival Awards S =
3 - Summit Emerging Media Awards Ameran

3 - MarCom Awards Desiflithvar

1M - Summit Awards

12 - Horizon Awards .

13 - W3Awards [«59

10 -  Hermes Creative Awards had

3 - Davey Awards

3 - Interactive Media Awards

2 - LAAddy’s

2 - OneShow Awards

4 - Communicator Awards

10 -  Web Marketing Association Awards
Plus awards from Webby’s, London International, Axiem, California Tourism, Flash Forward, LuLu, Apex, American
Graphic Design, and International Web Page Awards
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CASE STUDIES - WEBSITES

» THE GRAMMY

@ GRAMMY s

Mermber Login =

Launch the

1

48th GRAMMYs

Music's Biggest Night
For exclusive GRAMMY
photos and video and to
download the 2006
GRAMMY Nominees
albumn, go to Yahoo!

» THERECORDING ACADEMY

4

GRAMMY Fashion

» THEGRAMMYFOUNDATION  » MUSICARES

» THELATINRECORDING ACADEMY

Launch The GRAMMY
Show Site

Check out the fashion, View
performances, winners {A The
and mare... \ Winners

List!
mare »

Music.
mora » INDUSTRY NEWS.
" CORNEy That rmatip
The influence of one
@_.' generatic»_n of artists on \ /
i B _ e IT'S ALL ABOUT THE MUSIC
Yahoo! Music Chris Hillman folk. s ¢ VISIT HEINEKEN.COM FOR MORE
CELEBRATING MUSIC
e A awdds o What's The Download 2 Philanthropy
downloading
Learn issues
help shape s exciting
digital future
| —e
==
GR&“P:WAWARD February 8,2006 ' 8pmet/pt CBS

PROJECT: BRIEF DESCRIPTION:
GRAMMY.com We were selected to redesign the Web site for The Recording Academy

and the GRAMMY's. As part of our brand strategy, we proposed unifying
CLIENT: all of the various brands into one online destination - GRAMMY.com - a
The Recording Academy destination for all things GRAMMY. The new site featured videos for the

first time and an interactive media bar that highlights unigue GRAMMY
MEDIUM: Moments.
Web




CASE STUDIES - WEBSITES

m » Global Site B + T.",'"QE,,G,._',A_‘I.A

@ Consumer o Commercial o Services News About Customer Support SANYD Store Q_

Consumer

: : :
S ' h._h

| inthe News I inFocus [ Highiights
| Social Responsibility
PLC-XTCSOL - SANYO INTRODUCES SANYO's solar panels are featured at Preserving, Protecting & Preparing

INDUSTRY'S FIRST LAMP SELECTION 2009 The New Amercian Home® bl
SYSTEM WITH 24/7 CONTINUOUS

OPERATION AND ADVANCED PROJECTOR
MAINTENANCE FUNCTIONS

January 27, 2009
read mare
SANYO - THEGAA SANYD T T
& Contemer @ Comemerclal  © Services  fews  Abost  Covlemer Suppert  SANTO Stove a o Comsumer @ Commerdal @ Services  News  Abowl  Costemes Suppart  SANYD Store a
Solwr Skt Vg SANYD Store " s Cart Guick View 8 Cloas
HIT Double . Indoor Barbecue Grill & Griddle

SANYOD ¢

PROJECT: BRIEF DESCRIPTION:

SANYO North America Web Site The SANYO project involved a complete redesign of the site including
restructuring the navigation to be more intuitive for users and the

CLIENT: development of a content management system on the backend. By closely

SANYO following our process, we were able to reduce the average number of clicks
from five to just two to reach to a product detail.

MEDIUM:

Web



CASE STUDIES - WEBSITES

* You Are Currently Not Logged In o LOG IN O VIEW CART

ABOUT ZILDJIAN
PRODUCTS
ARTISTS
WHERE TO BUY
Z-STORE

NEWS & EVENTS
ZLCLUB
ZILDJIAN - U
SUPPORT

NEWS & EVENTS
16in. A MEDIUM CRASH

o0

WHAT IS YOUR FAVORITE Z.CLUB LOGIN
NEW RELEASE?
Login:

n Medium
Rhythm Course UK - 20 to 27 :
August 2005 Forgot your

A ZILDJIAN SERIES

00000060060

PROJECT: BRIEF DESCRIPTION:

Zildjian Web Site The industry leader since 1687, Zildjian's online brand was redefined with
a visually rich website that is full of features, like a content management

CLIENT: system controlling more than 1,100 products and 400 artists, a drag-

Zildjian and-drop cymbal configurator, and the Z Club - a community where
users can take polls, chat and share their chops.

MEDIUM:

Web



CASE STUDIES - WEBSITES

ACCESS EXCLUSIVE AND NEW RECIPE LISTS AND VIDEOS

\)@ caueus: 1 (BOD) 670-COOK (2665)
WOLFGANG PUCK TRY IT NOW .

CODKING SCHOOL

YES! | want to cook delicious meals!

START YOUR 14-DAY
FREE TRIAL TODAY!

MEALS LIKE WOLFGANG PUCK!

Cooking is easy when you learn from the best

* Online videos taught by Wolfgang
* Full shopping lists and meal plans
= Welfgang's secrets to great flavor
= Suitable for all skill levels

* Viewable on desktop, tablet,
and mobile!

d access to entire library Step-by-step recipes, photos and Wolfgang's personal secrets, tips New onling cooking courses

of courses and recipe listsvideos dema videos & how-to's adde

pach weak!

IMPRESS YOUR FAMILY AND FRIENDS WITH YOUR NEWFOUND COOKING ABILITIES!

TRY IT NOW!

DIRECTLY FROM WOLFGANG! THE WOLFGANG PUCK

Learm Weitgasg's Perional Cooking Secrets!
Start Your Free Tris Today! =

‘Start beaming from the mastes today] =

Sy st S e

= Chat & exchange recipe with
Gllete et

- M contracts - canind sytime

TRY IT FREE FOR 2 WEEKS!

3
s, ‘:(f

ASK COOKING QUESTIONS TO WOLFGANG - AND HE AND
WIS EXPERT CULINARY TEAM WILL ANSWER YOU!

START TODAY!

PROJECT: BRIEF DESCRIPTION:

Wolfgang Puck Cooking School The name Wolfgang Puck is synonymous with the best of restaurant
hospitality and the ultimate in all aspects of the culinary arts. Wolfgang

CLIENT: Puck hosted his online cooking school, which featured more than

WPCS 140 video recipes, his secrets to great flavor, and a long list of useful
information and interactivity.

MEDIUM:

Web

COOKING IS EASY WITH

ONLINE COOKING SCHOOL!

© Bty 10 Rollpw Dl MO videds mith

* A ot Linsgh by Weifping beaed
» Covate meal placs and shopsing it




CASE STUDIES - WEBSITES

w¥oiNe "PACK  SPORTS MAXIM  “HBBie  SUPPLIES
- gy vee = —— e —— o

Enter for your

chance to win

an lcehouse Rock

Box, Flat Screen

TV's & More =

starting May 15,
006

WHAT IS YOUR BIRTHDATE?
/ )

PROJECT:
Icehouse

CLIENT:
Miller Brewing

MEDIUM:
Web

- m— —— ——

Athion Sports
present exclusive
Top 25 College
Football preview
including

dally podcasts

ER

-
THE BEER oo . covel

DUR HEART AND SOUL >

BRIEF DESCRIPTION:

As the interactive agency of record for the brand, we completely
redesigned the Icehouse.com site, incorporating several promotional
programs that have been integrated into the overall look and feel of
the site, including this example for the '"MAXIM Hometown Hotties’
promotion.



CASE STUDIES - WEBSITES

Waelcome to RobbReport.com! | L MY ROBB REPORT +

RObb Report The Global Luxury Source

ROBE: 35.71 = +0 CATEGORIES MARKETPLACE MEMBERSHIP RESOURCES SEARCH

obbRepo

MITEDEDITION SER |

Available Exclusively in the

Robb Report Marketplace

Louls X]II clc Remy \Ia.mn

VIEW ALL EXCLUSIVE PRODUCTS

Robb Report o | Robb Report e bl i

CATEGORIES ~ MARKETPLACE  MEMBERSHIP  RESOURCES  SEARCH CATHGORES ~ MARKETPLACE  MEMBERSHIP  RESOURCES  SEARCH

RobbReport

Naw & Noteworthy

o e o,

PROJECT: BRIEF DESCRIPTION:

Robb Report The brand synonymous with the ultra luxury market selected my team to
redesign their website - RobbReport.com. The site design is the epitome

CLIENT: of elegance and sophistication. At the heart of the site is the Robb Report

Curtco Media Marketplace where visitors can make online acquisitions of Limited Edition
packages, with price tags as high as $2 million.

MEDIUM:

Web
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PROJECT: BRIEF DESCRIPTION:

Crouching Tiger/Hidden Dragon

My team designed and developed the official website for this film with a

completely unique navigation system and unprecedented interactivity.
CLIENT: In addition, we developed a ‘Create Your Own Trailer’ activity, which

Columbia TriStar International

number of email addresses setting a major milestone for the studio.

MEDIUM:
Web

was unprecedented at the time. This viral component garnered a record
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CASE STUDIES - INTERACTIVE EXPERIENCES

Shop BestBuy.com

, ! 2N
= b I“:I\(i

Living Room

@ uMusic® system
Digitally stores and organizes
your Cls. See videor

Kitchen  Outdoors

Bedroom  Den

m Bose® link technology
Enjoy a house filled with music,
made easy. See videos

_FISE -

Bier wound Brough resesech.

Bose Sound in
Your Kitchen

~

2

ETSE"

Bose Sound in \',
Your Kitchen

RoomMate®
ot pyem
-« Loars Mory -
Bose® ik ALE

system
 Lyarn Mery
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Bose® Ik AR seceher

Saw pricing and sailabity soe
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Bose Sound in |
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==

Your Bedroom
FocmMate®

sDtaRe system
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o prcing sed vailsbily bos

® Prist eernace sheet

PROJECT:
Bose Homewide Entertainment

CLIENT:
Bose Corporation

MEDIUM:
Web

BRIEF DESCRIPTION:
My team was tasked with building a site that is both educational and
informational. The solution was to create a dual-panel design that brought
these two storytelling aspects together in a seamless way. The 3D home
environment is exciting to navigate and displays each product in use, and
also reveals close-up views on product rollover.



CASE STUDIES - INTERACTIVE EXPERIENCES

ASSA ABLOY  Windstorm Product Selector ™=

BETA Component & Assembly Bullder Wizard

My Solutions

The World's Leading Lock Group ASSA ABLOY
ASSA ABLOY  Windstorm Product Selec;tetr)nr ""'"':'_::Mﬁw“ ASSA ABLOY  Windstorm Product Selector Isml ity piee

Compuoners & Asserbiy Buider Wizard

1. DO Component Descnpson
Door Light Limitations: 307 W x 42° W, 1344 5. tn. Max AreafLest Dioor

.. Aluminum/
~ Automatic

The Werd's Leading Lock Greup ASSA ABLOY The Weeld's Leading Lock Group ASSA ABLOY

PROJECT: BRIEF DESCRIPTION:

Windstorm Product Selector Meeting building code requirements is serious business, especially in areas
prone to hurricanes and tornados. To guide building professionals to the right

CLIENT: door solution (which includes the frame, hinges, lock and related hardware),

ASSA ABLOY An elegant interface was developed that steps the user through the design
considerations to arrive at a short list of options that comply with the codes.

MEDIUM:

Web



CASE STUDIES - INTERACTIVE EXPERIENCES

PRESSKITS

CURRENT

PRESSKITS

PROJECT:
Lexus Online Press Kit

CLIENT:
Team One

MEDIUM:
Web

48 soo PRess KIT_Jl A Aomin |

PRESSKITS

BRIEF DESCRIPTION:

Contracted by Team One, the assignment was to design and develop an
online press kit for Lexus. The kit was driven by a content management
system that featured extended editing and uploading capabilities for
managing press kit content such as text, photos and videos. The use of
high-level programming allowed for a streamlined interface that made
content management a much easier task than previous work flows.



CASE STUDIES - INTERACTIVE EXPERIENCES

Smithsonian &
; National Museum of Natural History e

Plan Your Visit  Exhibitions Education  Research & Collections  Explore A Topic | AboutUs  Get Involved = Calendar

NMMNH Home » Exhibitions » Ocean Hall

Dive In!

The Sant Ocean
Hall Home Page

EXPLORE DIVE IN

COMMITMENT
OCEAN SUPPORTERS WALL TO GIVE BACK TO THE
AND JOIN THOSE WHO HAVE OCEAN

GIVEN BACK

Plan Your Viat | Exhibliors | Educston | Research A Colections | Explore ATopc | Aboutls | Get Inveived | Calarddar

OCEAN - OCEAN
SUPPORTERS WALL ‘\ SUPPORTERS WALL

WAL | SEARCH THE WALL
Staphen and Carotyn

=
. I

 THEFOCUs ' it 1 THE FOCUS
OMN THE OCEAN  ficus o the amg - - ON THE OCEAN

PROJECT: BRIEF DESCRIPTION:

Sant Ocean Hall Donor Site We worked closely with the team at the museum to develop an online
website for supporters and contributors for the new Sant Ocean Hall. The

CLIENT: image of an octopus was used and each contributor was matched to a

Smithsonian National Museum of pixel in the image. Donor information could be discovered when rolling

Natural History over the image.

MEDIUM:

Web



CASE STUDIES - INTERACTIVE EXPERIENCES

PROJECT:
Attraction Audio Mixer

CLIENT:
Walt Disney Parks & Resorts
Online

MEDIUM:
Web

| =a | i ] esi |

BRIEF DESCRIPTION:

Me and my team were selected to develop an online audio mixer for Walt
Disney Parks and Resorts Online. Users were able to mix audio tracks and
add real time effects to a video clip from one of two ride attractions. The
clip could then be saved as an MP3 and replayed on the actual ride.




CASE STUDIES - INTERACTIVE EXPERIENCES

PROJECT:
CustomView Wall Maps

CLIENT:
Rand McNally

MEDIUM:
Web

1. START > 2. CHOOSE OPTIONS > 3. REFINE MAP > 4. REVIEW & CHECKOUT  HELP m

STEP 3 of 4:

) Center Your Map:
Chick & drag the map in
the green Print Area box to
maove the coverage
upidown and lafiright.

O Set Your Coverage Area:
the ZOOM Bar to
increase/decrease the
amount of coverage.

@ Preview Your Map Detail:
Click here 1o center the
VIEW MAP DETAIL tool on
the map and preview the
actual map detail. When
finished click CLOSE.

You can also click & drag
the VIEW MAP DETAIL tool
(at bottem of map) over any
section of the map 1o view
actual detail.

© Review Your Map:
CHCK Next 1o see your

finished map and greater
detall.

© 2009 Band McMally. All rights reserved. | Qur privaoy polioy | Terma of use | Helo

customview

BRIEF DESCRIPTION:

Rand McNally was in search for a partner that could create the right user
experience for their online custom wall map application. We created the
interface that allows users to preview their custom map and then use a
magnifier to see the level of detail in their custom map to scale before
ordering.




CASE STUDIES - INTERACTIVE EXPERIENCES

TREORR LIFETIME

o duriiond

i “BEER

T

|GEHOUSE;

GE_T: WOLLGOINGTO,

leELﬂ“ND

Look for specially marked
packages to get a code for
your chance to win!

ENTER NOW

_ fine

win s B ey

PROJECT:
Iceland Promotion

CLIENT:
Icehouse/Miller Brewing

MEDIUM:
Web

BRIEF DESCRIPTION:

For their "Icehouse Gets You Goin to Iceland” promotion, we created a
highly successful and interactive site rich with virtual hostess videos.
Rather than have users read through volumes of text, the hostesses
describe the details of the promotion in a fun and engaging style.
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HONDA.COM

ELIGE LA TUYA VERONICA CAROLINA

PROJECT:
Honda Civic Micro Site

CLIENT:
Honda/La Agencia de Orci

MEDIUM:
Web

GRABA TU MIX

BRIEF DESCRIPTION:

La Agencia de Orci wanted to reach the Latino consumer with a
promotional site for the Honda Civic and turned to my team to develop
the interactive experience. Based on La Agencia's creative direction, we
collaborated on an award-winning website that had a lot of interactivity,
including an audio mixer that allowed users to create their own mix tracks.
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CASE STUDIES - DIGITAL PRESENTATIONS

Ferrari

Ferrari

PROJECT:
Bose/Ferrari 599 GTB Fiorano

CLIENT:
Bose Corporation

MEDIUM:
Web / Kiosk

THE
CHALLEMNGE

HOME

THE
TECHMNOLOGY

Y

BOSE AND
FERRARI

BRIEF DESCRIPTION:

To demonstrate the Bose Premiere Sound System developed for the Ferrari
599GTB Fiorano, my team developed an interactive storytelling experience
that was originally developed for a kiosk and then repurposed for the web.
The interactive experience proved to be a compelling way to highlight all
of the features of the extraordinary sound system.

21



CASE STUDIES - DIGITAL PRESENTATIONS

JELLIES: ART

JELLIES:

JELLIES: ART

The Jellies The Experience

Box Jelly
Tripedalia cystophora

|
|
This jelly’s tentacles are a sure sting. Not all jellies sting,
but the sea nettie does. I hunts firy drifting animals bry
traiing thase kong tertacies and frilly mouth-anms, all
covered with stinging cells. Vhen the lentacles touch
prey, the stinging cels paralyze A and stick SghL. Frem |
there the prey's moved to the mouth-amms and finally the
mouth, where theprey's digested. ‘
|

This jelly's tentacles are a sure sting. Not all jellies sting,

but the sea nettie does. I hunts iy drifling animals by

traling those kong teritackes and frilly mouth-anms, all

covered with stinging cells. VWhen the tentacles touch

prey, the stinging cels paralyze i and stick Sght. From

there the prey's maved to the drifing anemals by trailing .
those long tentacles and frilymouth-arms, all covered

with stinging cells. When the tenlackes touch pray, the

stinging cells paralyze it and stick tight. From there the .

Add to Downtons Il |

PROJECT: BRIEF DESCRIPTION:

Jellies: Living Art Press Kit To announce the opening of the "Jellies: Living Art" exhibit, the Monterey
Bay Aquarium contracted with my team to create an interactive press

CLIENT: kit. The kit features video clips of the Jellies and interviews with the staff.

Monterey Bay Aquarium A 'wish list' feature allows the media to select photos and text and then

download the collected elements for creating their stories.
MEDIUM:
Interactive Press Kit

22
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PROJECT:
JetSki Product Launch

CLIENT:
Kawasaki

MEDIUM:
Interactive Product Launch

BRIEF DESCRIPTION:

Our experience developing interactive press kits was just what Kawasaki
was looking for to launch their new line of Jet Skis. The client's only
direction was that it needed to have a "bright sunny day" look. Working
under intense deadlines, We developed an amazing press kit in time for the
launch with the media.

23



CASE STUDIES - DIGITAL PRESENTATIONS
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PROJECT: BRIEF DESCRIPTION:

Shakira This was the first CD-ROM to be distributed in the lid of a fountain
beverage. We were tasked with the creative responsibilities for developing

CLIENT: the CD for Pepsi and featuring the talents of Shakira. Our strategy included

Pepsi International a trivia quiz with audio and video clips of Shakira, a ‘create your own
scrapbook,’ and ‘get your picture with Shakira’ which allowed users to

MEDIUM: import their picture, compose it with a picture of Shakira and then print or

Interactive CD-ROM in the lid of a save the composite image.

fountain beverage

24



CASE STUDIES - DIGITAL PRESENTATIONS

PROJECT:
The Mask of Zorro Press Kit

CLIENT:
Columbia/TriStar

MEDIUM:
Interactive Press Kit

BRIEF DESCRIPTION:

We pioneered the concept by creating the movie industry’s first CD-ROM
Press Kit in the early '90s. We realized that CDs were the ideal way to
deliver high resolution, original quality images, representing a solution to
a problem that had been plaguing media outlets for many years and long
before Internet speeds were up to the task. We also introduced the idea of
incorporating digital video clips of the trailer and interviews with the cast
and filmmakers, which proved extremely helpful in getting the attention of
journalists and the media from all of the other press kits .

25



CASE STUDIES - DIGITAL PRESENTATIONS

THE BOSE® SURROUND SOUND SYSTEM
FOR THE AUDI A6

EXIT AUDIO OFF

PROJECT: BRIEF DESCRIPTION:
Bose/Audi A6 Premiere Sound System Based on the success of the CD-ROM for the Audi A8, Bose entrusted
my team to repeat the task of re-creating the experience of the Premiere
CLIENT: Sound System in the Audi A6 without actually having the system to
Bose Corporation demonstrate. We developed an interactive demonstration and used
animation and digital storytelling to communicate all of the features and
MEDIUM: benefits of this remarkable sound system to both dealers and consumers.

Interactive Demonstration

26




CASE STUDIES - DIGITAL PRESENTATIONS

WARPATH

factsheet screenshots & ; 3 factsheel screen shols
CONGEpLart gameloge web link’ " L conceplart pameloge weh link |

PROJECT: BRIEF DESCRIPTION:

EA Action Games As a promotion and PR tool for the E3 conference, Electronic Arts turned
to my team to design an interactive presentation that featured eight of

CLIENT: their most popular action/adventure games at the time. This was the first

Electronic Arts of its kind promotional presentation for EA but soon became the standard
for distribution of promotional elements, such as screen shots of the game,

MEDIUM: trailers and other game-related content.

Trade Show Interactive
Promotional Presentation

27
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PROJECT:
Schindler’s List Press Kit

CLIENT:
Amblin Entertainment

MEDIUM:
Interactive Press Kit

BRIEF DESCRIPTION:

The interactive press kit for the film "Schindler's List” marked our foray into
interactive and the industry's first Digital Interactive Press Kit. The kit not
only provided an interface for all of the press materials for the film but also
touched on the poignant topics in the companion Study Guide, which was
used as an educational tool in conjunction with the film.

28
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Interactive Games

Icehouse: Ice Rally

NATPE: Mardi Gras

Verizon: Catch The Light

MBA: Jellies Match

NATPE: Jazz Club

DROWNING
MONA

Drowning Mona: Lawnmower Chase

30
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NATPE: Road to New Orleans

Skateboard Project

NATPE: Slots

Confidence: The Big Score
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Interactive Party Planner

Margaritavile | Customer Service | My Order | Login

L. SHOP ONLINE 2

LiBATIONS & EATS s PARTY PLANNING

PARTY PLANNING
LiBsTIONs LIBATIONS: FROZEN CONCOCTIONS

_ Frozen ConcocTions The best margaritas come from Margaritaville®, so we asked
ON-THEROCKS the bartenders at the Margaritaville® Cafes to contribute their

favorite recipes for all sorts of frozen concoctions.
Ears

ACTIvVITIES Libations U Whos To Blame? Margarita
INRTIREA - L1 Ri U Frozen Margarita
THE InviTATION > Ritas U Blue Moon Margaritaville®

e

LiFE 1s SHORT. LET'S PARTY.

Home 35 SuorOxine B Lmemons & Ears. B Pasmy Passmic

My Party

Get ready 0 partyt

I Limnons LIBATIONS
Fomn ConcocTions Morgarisas are just the tip of the iceberg!

Party Detalls;

Host: BHl Smith
Telophone: 310-555.1212

My House
1234 Main Street

Fleasantyille, CA 50044
Dute: 12/12/2008

Time: 5 P

Location:

Wha's Attending:

0 people huve ewed this intasion:

| e |
| @ 0 Hat Mtendieg
! Are you attending! I
________________ e
PROJECT: BRIEF DESCRIPTION:
Interactive Party Planner For the Margaritaville promotional site, my team created an interactive
application that allows users to create and send e-invitations! Through
CLIENT: a fun and interactive process, users select the libations, the eats and the
Margaritaville/Jarden attire - and then build a custom invitation through a drag 'n drop interface
- then they can send it to all of their friends and track RSVPs.
MEDIUM:
Web

31
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PROJECT: BRIEF DESCRIPTION:

Cymbal Configurator As part of the overall assignment for Zildjian.com, my team created a
cymbal configurator. Users can choose their favorite drummer or can

CLIENT: choose from over 1,100 products and drag-and-drop them to create their

Zildjian own custom configuration. Then, by clicking on the cymbals, they can play
them and sample the sounds of each cymbal with astonishing quality and

MEDIUM: even play a drum solo in real time.

Web

32



CASE STUDIES - GAMIFICATION

Media Customizer

PROJECT:
Pepsi Ad Builder

CLIENT:
Pepsi Mexico/Brimagy

MEDIUM:
Interactive Kiosk
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BRIEF DESCRIPTION:

As part of an interactive marketing survey, we created an 'ad builder’
application that allowed college students throughout Mexico to create
and save their own Pepsi-branded ads through a drag and drop media
customizer. This engaging activity was very popular making it a huge
success for Pepsi.
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Create Your Own Traller
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PROJECT: BRIEF DESCRIPTION:
Crouching Tiger/Hidden Dragon This was an online viral marketing tool long before the term was made
popular. Users could drag 'n drop clips from a library to the time line to
CLIENT: build their trailer, add one of three soundtracks and then add their name
Columbia/TriStar Pictures Intl. to the end credits before sending to a friend. The response from users was
overwhelming as measured by the number of trailers fans created.
MEDIUM:
Web
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Online Audio Mixers
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PROJECT: BRIEF DESCRIPTION:

Online Audio Mixers This portfolio demonstrates extensive experience creating engaging
interactive applications, including online audio mixers. Audio mixers are

CLIENT: great for getting users to interact with your brand and to virally spread

Various your marketing message.

MEDIUM:

Various
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Bobblehead Builder
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PROJECT:
Bobblehead Builder

CLIENT:
Icehouse/Miller Brewing

MEDIUM:
Web

BRIEF DESCRIPTION:

As part of one of the Icehouse promotions, my team developed a
"Bobblehead Builder" application. Users could pick from one of four
bobblehead styles, upload and crop their photo, apply accessories and save a
virtual bobblehead - then order a custom bobblehead of their own.
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Interactive Time Lines

Apple introduced the Macintosh and Ad Dimension purchased the 512K or FatMac,
which was the second model released after the original 128k version. A 300/1200

1 985 xmmwﬁﬂhm began to electronically transmit

Aer sseing
parinenhin to pervits “New h-hh";"'ﬂ -Ih-l'il-“

Fiat, we pacis
Falsing e Sotal 1o gver 130, ac2's Coment Maragement Systes, insite-Manager'™,
- Rogrort com.

2007

i high
Edison

PROJECT: BRIEF DESCRIPTION:

Interactive Time Line Interactive time lines are a great way to engage users with your brand and
have them explore significant milestones in your history. My team and |

CLIENT: have created a number of different interactive time lines for clients over

Various the years.

MEDIUM:

Web
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Global Alliance

PROJECT:
London Strategic Alliance

CLIENT:
Hilton Hotels

MEDIUM:
Digital Presentation

Global Advertising

brand management

BRIEF DESCRIPTION:

This attention-getting speaker presentation was created for a speech

for the president of Hilton at the global alliance meeting between Hilton
Hotels and Hilton International in London for which he received a standing
ovation. My team was very instrumental in the branding process of creating
the interim Hilton Worldwide brand. The Hilton brand is one of the most
prestigious in the world and | have a long history of creating powerful
brand-building presentations and storytelling animations for Hilton as well
as various other clients.
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PROJECT:
Moonshot!

CLIENT:
John Sculley

MEDIUM:
Hardcover Book

JOHN
SCULLEY

FORMER CEO OF PEPSI AND APPLE, MENTOR, AND ENTREPRENEUR

e ——————

Moonshot!

Game-Changing

Strategies tg Build
Billiop-

Dollar Businesses ,IJ‘

BRIEF DESCRIPTION:

This exciting project involved not only the design and production of this
book, but also extensive fact checking. The author, John Sculley (former
CEO of Pepsi and Apple, mentor and entrepreneur), provides insightful
information on "How to Build a Billion Dollar Business.”
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How the Allies Won World War 11

From Improbable to Inevitable

By David Sculley

PROJECT: BRIEF DESCRIPTION:

How the Allies Won World War I This book offers an exciting look and unique perspective on the people
and events of World War Il. The author. David Sculley (former President &

CLIENT: CEO of H.J. Heinz U.S.A.) looks at World War Il from the point of view of a

David Sculley corporate executive and the decisions that were made that determined the
final outcome of the war. The book is filled with photos that tell the story

MEDIUM: like never before, which | helped source.

Hardcover Book
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PROJECT:
All You Can Worry About Is Tomorrow

CLIENT:
R.D. Hubbard

MEDIUM:
Hardcover Book

R.D. HUBBARD

with a Foreword by Jerry Weintraub

BRIEF DESCRIPTION:

Working on the design and artwork for this book was a great experience.
Hubbard shares milestones of his own experience that could help future
entrepreneurs. His unvarnished inside story reveals how he converted
adversity into astonishing opportunity time and again in a colorful and
inspiring life. "R.D. Hubbard’s journey is the embodiment of the American
Dream. Born of humble means to great success and all the while tirelessly
giving back to the less fortunate to help them reach their dreams.” —Goldie
Hawn.
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